
The happiness Industry

 Learning outcome 2 demonstrate understanding of 

competing definitions and debates around the following 

key terms (Popular Culture) 

 The Happiness industry

 Mindfulness

 Positive Psychology 

 Criticisms
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Mindfulness 

 Buddhist or Hindu in origin

 More awareness of ones self

 Western therapists draw on this in psychoanalysis, 

behaviourism, cognitive therapy

 Promotes meditation to reduce our worries

 And increase our acceptance, gratitude and reduce anger, 

resentment, jealousy

 Embodiment – how things feel to us
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Wellbeing

 Explosion of publications on emotional wellbeing

 Self help books, DVDs, positive psychology course, 

mindfulness sessions

 Attempts to improve wellbeing through psychological 

techniques

 Being in the present

 Happy individual – at ease with themselves and others

 Happiness – pleasant life, good life, meaningful life
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Criticisms

 Can subjective happiness be measured? 

 Being happy becomes a source of anxiety 

 Ignores the circumstances and situations 

 Over optimistic view of the world

 Happiness – viewed as freedom from persecution rather 

than a pleasant state

 The role of suffering and a meaningful existence
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Why the flourishing of the Happiness Industry? 

 Positive Psychology fills a moral vacuum 

 Wraps together teachings of eastern belief systems and 

new age philosophy

 Appeals to the health promotion industry 

 Celebrates the individual 

 No guidance if we don’t have a job or if friends are 

obstructive etc. 

 Can happiness be detached from ethics and values? 
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Summary 

 Social media promotes happiness as the only way to be

 Along with positive psychology 

 The industry makes a lot of money from self help books,

DVDs, etc. how to be happy 

 Can happiness be measured? 

 Is it the same for everyone? 

 Happiness as a source of anxiety. 
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