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New Media: MECS1000  

The digital bit 

1. All media forms can now be represented numerically which turns media into computer data 

Separate items linked together 

1. The page you see on Facebook, is made up of separate items which exist independently elsewhere 

2. Such as a music video, or photos from a friend’s party or link to a website 

3. These combine in the single document of a newsfeed 

There are three key features of digital media 

1. Automation –these are things like the updates that tell you when new content is available. Another 

example is the word processing documents save changes without prompting 

2. Another key dimension is variability – or I suppose you could call it individuality. What you see when 

you visit the home page of Amazon may be different from what other users. 

3. A third dimension is that of transcoding  - Which is about the Cultural expression and established 

cultural practices that are extended or translated into digital media. So the artistic strategy of collage is 

transcoded as the basic cut and paste operation in computer programmes 

 

Networks 

1. Media content is now digital  and there is networking of digital media content and of its users 

2. Networks are viewed as something democratic, equally distributed, something that contrasts with 

hierarchies of 20th century  

3. But many networks are not like that – with still one-way  or one directional networks of the few to the 

many, e.g. TV broadcast networks 

Networks as the messages  

1. Castells suggests that the network is the messages 

2. In particular, the network of networks known as the internet provides the infrastructure for new 

forms of social organisation which Castells calls the network society  

Convergence 

1. Convergent communications make it possible for networks to function on larger scales and sizes than 

before 

2. There may still be unequal concentration of power resources in certain kinds of node within networks 

E.g. Google dominates  

 

Layers of mediated communication  

1. Three layers of mediated communication  
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2. Physical  - devices we use to communicate, phones, computers, television, games consoles and the 

physical infrastructure and channels that connect these devices, the phone system, broadcast 

networks, broadband, cable, wireless 

3. Logical – software protocols, algorithm and communications standards that enable connectivity 

between devices and users – e.g. 3FG phone standards, HTTP, HTML protocols that underpin the web 

4. Content  - messages and ideas, information and entertainment, stories, songs and images we share 

Convergent era 

1. Each of these layers have seen developments which enable greater openness and create opportunities 

for user but each layer has also seen greater restrictions and constraints  

The internet 

1. the internet is a broad range of diverse phenomena and should not be reduced to a single thing, or a 

single date or origin  

Hackers 

1. Many of the innovations are seen as hacks - Hackers built the internet 

2. The original sense of the word hacker – was an elegant solution to a technical problem 

 

Commercialisation of the internet 

1. The first experimental dial up network connection was in 1965 and the first nodes on the Pentagon’s 

Arpanet were connected in 1969. It was intended for scientists to overcome running programmes on 

remote computers 

2. Tomlinson hacked the messaging system to start email in the 70s and the CC function which enabled 

group communication  

Commercialisation continued 

1. In the 1980s the internet grew to incorporate more non-military and non-scientific networks 

2. The network was privatised in 1991 and access to the net became a commodity  

3. In 1991 Tim Berners-Lee and collaborators enabled a hypertext network that could include images as 

well as text 

4. The development of media technologies is an ongoing processes 

 

What are Social network media 

Social networking tools 

1. This highlighted the three basic features of social networking tools 

2. Creating a profile 

3. Adding contacts 

4. Interacting with those contacts within the network  
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Difference 

1. The critical difference with social networks is that our interactions are more or less visible to others 

2. Social network tools require a shift from the ways in which online communities have been understood  

3. As being formed around communities of interest 

4. Facebook has a groups function where users can gather around topics 

5. But users build up a presentation of self that allows other s to locate them in shared cultural contexts 

 

Social network media 

1. The basic elements of social network media re now integrated into a wide range of online projects such 

as YouTube, Flickr, Spotify 

2. The capacity to interact through Facebook, Twitter and others is integrated into a wide range of other 

websites 

3. All, the major convergent media organisations Apple, BBC, Google, News Corporation have integrated 

social network tools into their services 

Social media in the world 

1. The popularity of social media vary in the world 

2. Hong Kong even offers a social media network for dead people www.memorial .gov.hk 

 

Facebook  

1. Facebook launched in 2004 Feb, initially open only those with a Harvard address at first 

2. It expanded to other Universities and then public in 2006. Reached a million users in its first year,  and 

has now surpassed 1 billion users (2015)  

Uk  

1. In the UK people spend more than 5 times as much time on Facebook as they do on other sites 

2. OfFcom reports that UK Facebook users spent 169 million hours on the network in April 2011 

3. This only includes computer access and excludes access from phones, ipods, ipads etc.  

Social network media 

1. Some earlier social network sites such as Friends Reunited charged for full access 

2. Facebook did not charge and creating a profile and interacting with friends is simple and the overall look 

of the network is uniform and neutral  

3. Facebook timing was important – as other web 2.0 services had lowered the barriers to creating and 

sharing content  

 

Media 2.0  

1. Web 2.0 distinguishes between 1.0 and 2.0  of the internet 
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2. The web 2.0 is associated with the Time magazine 2006 cover story which identified YOU as the person 

of the year 

3. It is applied to the participatory culture of the internet 

Media firms 

4. There are corporate emphasis which drive Web 2.0 

5. Many people create, collaborate and share online – but we do the unpaid work of building and 

promoting businesses, creating content, generating advertising material 

We are the web 

6. We are the web but we’re not getting paid for our part in building it! 

7. There are tensions between self-expression and sharing in online participatory cultures 

8. The do it yourself methods and presentation of personal identity also highlight intellectual property 

challenges as well as the personal and public tensions  

First definitions 

9. A list of web2.0 examples included Google, Flickr, blogs, Wikipedia,  

Web 3.0 

10. Some people suggest we are now in an era of web 3.0 –the intelligent web which is more connected, 

more open and concerns things such as data mining, machine learning and artificial intelligence.  

11. The intelligent web knows us and mines our data to make suggestions for us!  

 

Who owns the data 

1. Social network sites such as Facebook are huge debases of personal information  

2. Facebook owns this data 

3. By 2010 a degree of public anxiety about this was highlighted in media coverage of privacy issues 

Anxiety  

1. This begins from an assumption that Facebook’s 1 billion plus users are its customers  

2. But Facebook users are not customers – the users are the product 

3. Facebook’s commercial business is selling its databases of users 

Who are you talking to  

1. Facebook highlights the convergence between personal communication (shared one to one) and public 

media (shared with no one in particular)  

2. Social media allows us to address a specific audience but there is blurring  

3. Convergence highlights tension between broadcast and personal communication  

4. Social media is characterised by unstable shifts between older modes of communication  

 

One way to two way  
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1. The broadcast model is one way –  

2. From a central provider to dispersed audience members who don’t have the capacity to respond through 

the same medium  

3. Face to face communication draws upon the shared context (e.g. facial expressions) to establish meaning 

Technical medium 

20th century  

1. In the 20th century we learned to think of media – such as TV, cinema, newspapers, radio, as sending 

messages in one direction  

2. Mass communication involves a structured break between media production and media reception   

3. media texts within the broadcast paradigm are produced in a certain place by certain people, but are 

consumed in different places by different people 

4. Mass communication extends the availability of information in both space and time e.g. TV sets 

recording etc.  

Not personal  

1. We experience messages though as if they were speaking to us directly  

2. With social network media, it is no longer clear whether messages are shared one to one or available to 

the wider public 

Interactions on Facebook 

1. Some interactions we may have through Facebook are one to one, some are open to friends, other 

interactions are less clear cut 

2. Facebook publicises our activities to our friends lists through newsfeeds (even if we don’t want them to) 

 

Friendship 

1. On Facebook Friend means something different  

2. It means other Facebook user with whom I am connected on Facebook  

3. There may be friends whom people actually dislike but it is more diplomatic to accept the friend request 

than ignore it 

Four  specific affordances of networked digital media 

1. What we write in the convergent media environment is persistent, it is recorded and archived by default,  

2. Those interactions are replicable – digital messages can be copied and shared across networks with 

people we had never imagined when we wrote them 

Public and personal  

1. Thus the blurring of public and personal raises ethical dilemmas 

2. Two groups of people facing these are employers and job applicants 
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3. There have been reported cases where people lose jobs because of messages intended to be private 

turn out to be more public and job applicants required to submit their social network usernames and 

profiles and passwords 

Journalists 

1. To what extent should journalists mine details of people’s lives from social media profiles for use? 

2. Some news organisations have ethical guidelines for the use of material found on social media  

3. Others treat private individual profiles as equivalent to a press release 

 

 

Social media and Uses and Gratifications ideas  

1. The gratifications sought might not, though, be the gratifications we actually get 

2. But, if the gratifications that we seek are met, or exceeded, through the media  

3. Then we will return to that media 

New media – old theory 

1. the way that the internet meets these needs is different 

2. Such as the use of hashtags to allow viewers to interact in real time.  

Different gratifications for different media 

1. Internet gratification - include such things as information seeking, interpersonal utility (advantage), 

entertainment, pass time, convenience.  

2. Social networks – social connection, creating content, gathering and sharing information, sharing identity, 

sharing photographs, escape, entertainment.  

3. Twitter gratification: Information sharing, entertainment, social interaction, self-documentation, pass 

time, connection, convenience, self-expression.  

4. YouTube gratification: Social interaction, interpersonal utility, convenient information seeking, convenient 

entertainment, escape, co-viewing.  

New Media/Old Media  

1. Convergence does not replace newspapers, television or radio, but allows new possibilities that 

complement older media forms 

2. What some value as innovative open communications tools, others would prefer to control and constrain  

3. Often for commercial reasons – such as paying for recorded music, or images that are copyrighted.  

Social network media 

1. Social network media such as Twitter and facebook point to the complexity of the convergent 

environment  where Private messages take on public elements 

2. Users find themselves negotiating how terrain between public personae and private lives 

 


