
Introduction 

 Learning outcome 

 Content analysis

◦ Pilot, categories, assignment 2 

 Thematic analysis

 Assumptions and objectivity

 Reading sources critically

 Ethics checklist forms to email to me. 
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Researching Texts

 Texts= umbrella term includes film, TV, 
radio, magazines, music etc. 

 Textual analysis e.g. semiotics, content

 Audience research – audience 
responses

 Message waiting to be uncovered

 Objectivity is impossible

 Post-structuralists – collaboration of 
producer/consumer

 All forms of culture are texts (everyday 
life)  e.g. shopping 
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Content Analysis 
 Absence or presence of certain words or concepts 

within a text

 Examples

◦ How much advertising in a magazine

◦ Comparing number of ads in two magazines

◦ Type of advertisements in a magazine

 Comparisons – useful for content analysis 

 Examples - comparing two things 

◦ Cosmopolitan/Loaded; 

◦ The Guardian/Daily Mail; 

◦ TV ad from 5 years ago with present day ad for same 
product

◦ gender comparisons
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What you need to do 

 Decide what you are going to analyse

 What will be included

 Consistency important 

◦ Full page ads, half page or smaller ads included or not? 

◦ Newspapers – are you going to look at certain pages e.g. 
sports

 Pilot

◦ Try doing a brief content analysis using the categories you 
decided to use

◦ More categories added

◦ Greater clarifications needed?

 Count – second coder may be useful. 
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What to research 
 Other research has used content analysis in relation to 

newspapers

 I have used it in relation to television advertisements 

 Example

 You still need to draw on academic sources to back up your 
assertions

 Relating facts and figures to relevant theories
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Ad 13th& 14th Dec 2006 ( ads 

C5)

Male Female Neutra

l

Total

Total Ads 12 10 51 73

Gender of voice-over was 

Male 

8 7 15

Gender of voice-over was 

Female 

8 1 9
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Assignment 2

 Begin by defining content analysis drawing on 
academic sources

 Draw on specific statistics that you think are relevant 
in the actual essay part of the assignment

 Interpretation rather than reporting of statistics  (e.g. 
from the table on previous slide you might conclude 
that male voice-over dominate gender neutral ads –
revealing hegemonic masculinity). 

 Do your statistics confirm or challenge your initial 
idea? 

 You need to have the completed table in the 
appendix
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Defining your topic

 Are you interested in the past/present 

 Confine yourself to one medium for this 

assignment e.g. TV or magazines

 Place your analysis into the context of your 

reading on the topic (same for semiotic 

analysis) 
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Thematic analysis – another textual 

research method 

 More qualitative in approach 

 Discover emerging themes

 Data is transcribed or material used is 

read and re-read

 Underlying themes and patterns that 

emerge

 Often used in Independent Research 

Project

 E.g. Kays research – discourses/Foucault 
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Assumptions

 Glasgow media Group identified 
systematic bias against the working class

 Relationship between institution, text, 
audience

 How these influence one another

 Acknowledging weaknesses 

 Your sample will not be representative so 
avoid making sweeping assumptions 

 But you can make assertions
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Reading Academic sources 

 How you agree/disagree with the 
writer

 Locating your own reading/writing 
position

 Academic journal articles/books are 
peer reviewed

 Newspapers, magazines, websites –
are not usually peer reviewed

 Think about what you read (evaluate)

 Credibility of the author (Chandler) 

 Date written – doesn’t invalidate but 
can be aware

10Barbara Mitra

http://visual-memory.co.uk/daniel/Documents/S4B/semiotic.html


Ideas for content analysis 

 In the seminar we will look ideas for content 

analysis and discuss possible topics 

 Hopefully you will come up with ideas for 

your topic (if you haven’t already)

 Make sure you leave enough time to do the 

content analysis (it takes time)

 Think about what you are interested in. 

 If you do the content analysis but are unsure

what it tells you – what angle to write about

- ask me for help! 
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Summary 

 Textual analysis Examples

 Content analysis/semiotic analysis/thematic 

 Assignment 1: Semiotic analysis 

 Assignment 2: Content analysis 

 Pilot stage important to define categories 

 Seminar – questions re content analysis/two 

short videos of content analysis research  
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