
Questions regarding technology/media and key ideas 

1. Question 1: McLuhan: What did Marshall McLuhan mean by ‘the Medium is the message’?  
 

Answer 1 to key ideas for Marshall McLuhan: 
1. The Medium is more important than the message. Can anyone think of examples?  
 

Answer 2 to key ideas for Marshall McLuhan: 
2. Media expands our physical sphere of communications – in a global village.  
 

Answer 3 to key ideas for Marshall McLuhan 
3. The media become extensions of our bodies, exerting a profound influence over us. When 

an important new medium arrives, it can reshape who we are as individuals and as a 
society. Examples? 

 

2. Question 2: McLuhan: What are hot and cold media?  
 

Answer 1 to hot and cold media 
1. McLuhan defines hot media as one that absorbs all of our attention with little room for 

participation (e.g. books, newspaper etc. occupy most of the attention of an individual). It 
spoon feeds the content.  

 

Answer 2 to hot and cold media  
2. Cool media are ones that leave plenty of space for participation – so this will lead to a 

higher audience participation and less information e.g. some electronic media encourage 
participation. Audiences have to participate in order to fill in the gaps in the content.   

 

Answer 3 to Hot and cold media 
3. McLuhan saw television as a cool medium – but we could argue that it has become a hot one, 

with high definition images and surround sound.  
 

Answer 4 to hot and Cold Media  
4. The internet doesn’t really fit into McLuhan’s hot and cool dichotomy. It encourages 

participation but also sucks up our attention and dominates our senses.  
 

3. Question 3: What did Marshall McLuhan mean by a global village? 

 

Answer 1 to Global village 
1. Marshall McLuhan predicted the global village, one world interconnected by an electronic 

nervous system which would have social effects. Events in one part of the world could be 
experienced in other parts of the world in real time e.g. Social media has connected 
people regardless of geographical location.  

 



Answer 2 to Global Village 
1. The impact of this technology may impact individuals differently in different contexts and 

situations.  
 

Question 4: What is cultural homogenisation as McDonaldisation?  
 

Answer 1 to question Cultural homogenisation as McDonaldisation 
1. This is the process whereby fast food restaurants are dominating the world more and more. 

The term was coined by George Ritzer 1993.   

 
 

Answer 2 to question Cultural Homogenisation as McDonaldisation  
2. The local conditions or contexts means that cultural homogenisation as McDonaldisation is 

always influential. For example, Japanese management methods of Kanban (just in time) 
system have also been influential.  

 

Answer 3 to Cultural homogenisation as McDonaldisation 
3. Instead of cultural homogenisation as McDonaldisation it is sometimes broadened out to 

cultural homogenisation as Americanisation, acknowledging that American brands have 
international appeal and influence. However, the internet, Japan’s Sony,  Al Jazeera and 
others suggest that other influences are important and U.S. culture is not entirely uniform 
or stable.   

 

Answer 4 to Cultural homogenisation as McDonaldisation 
4. Instead of Cultural homogenisation as McDonaldisation, it is sometimes referred to as 

cultural homogenisation as westernisation. This dates back to colonialism and some 
western cultural domination that may still persist in relation to lifestyles and values. But 
there are important non-western contributions to globalisation and western societies 
themselves are culturally diverse and pluralistic.  

 

5.Question 5: What is meant by Glocalisation? 

 

Answer 1 to question 5: Glocalisation 
1. Glocalisation or global localisation – is where a global outlook is adapted to local conditions. 

Locals are not simple passive recipients of a culture, but play an active role in shaping it. 
Cultural flows can move from the local to the global and inform the global in the process.  

 

Answer 2 to question 5: Glocalisation 
2. The global-local encounters are not necessarily equal. There are still powerful forces such as 

Multinationals which may have influence. Despite this, local cultures are increasingly 
interconnected but everyday experience and behaviour may be determined by their 
immediate environment and personal life histories.  

 

 


