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Media and Memory 

What is memory  
1. Memory is thought of as a kind of photographic film 
2. But it is more than that as we express, represent and feel our memories 
3. When we locate memory in the brain or mind we highlight two different academic disciplines that have 

looked at memory  
4. Memories may trigger physical reactions – so a scent, sound, texture may make you –re-experience, 

visualise and feel narratives of the past 
5. So memory has to take account of both mental and physical processes 
Connections 
1. Memories come and go.Connections with the past on micro-levels such as histories of families, local 

communities, schools, religion, heritage and also on a macro-level – histories of nation, politics, 
gender, race, culture and society  

2. These connections contribute to our self-identity and the feelings we have about those memories 
3. We might like to imagine that our brain is some kind of biological store house Or like a computer hard 

drive from which we can retrieve data 

 

Collective memory  
1. Refers to the shared pool of information held in the memories of two or more members of a group. 
2. It can be shared, passed on and constructed by groups 
3. Groups draw on the knowledge and experiences (memories) of all individuals 
Group memory 
1. Groups may experience collaborative inhibition – Hearing others thoughts and discussions interferes 

with one’s own thoughts  
2. Cross-cueing is where information is exchanged among group members and may help them remember 

things they would have not remembered on their own 
3. Transactive memory – members of a group often specialise in different areas and that expertise may 

be called upon at specific times.  
Nation and collective memory 
1. The collective memory of a nation is represented by the memorials it chooses to erect 
2. Public memory is enshrined in memorials.  
3. What not to memorialise is also indicative of collective memory   

 

Memory studies 
1. Halbwachs – notes that memory is not simply individual But is relational in terms of family and friends 

and then in relation to wider society 
2. So individual and collective memory are inter related to one another 
Response to society  
1. Halbwachs  suggests that memories are created in response to society  
2. The collective memory guides our individual memory  
The media 
1. Mass  media and particularly broadcast media, is a function of and production of a collective 
2. Memory is personal, individual, local and emotional But also part of regimes and institutions  
3. regimes of memory – where memory is thought of in social, cultural and political collectives 
4. Habit memory – is a repeated act such as memorising the lyrics of a pop song 
5. Representational memory – is more a recording that forms memory images of events as they occur in 

time but are recalled imaginatively  
Memory as space 
1. Bergson thinks about memory in terms of space rather than in terms of time  

 

Theorisations 
1. By the late 20th century –  there are theorisations of memory in relation to culture, society, history, 

politics, philosophy and identity  
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2. In the 1990s there were debates over false memories  
3. Memory in the 20th century becomes deeply politicised concept  
4. Remembering and forgetting are in a symbiotic relationships  
Memory as cultural 
1. These focus on particular historical times form a particular ideological viewpoint 
2. Some focus on photography and journalism – looking at media in terms of memory  
3. Film also intertwines media and memory in terms of documentaries and first person testimonies 
4. Film invites  connections between audiences and past events as a kind of prosthetic memory  
5. News also links memory with events 

 

The past 
1. The past is brought into the present as a commemorative act or ritual  
2. The personal memory of viewing various events is structured by the ideologies of the broadcaster 

Which tends to be consumed in the private sphere, rather than the reality of the event 
3. Televised events offer moments of ‘mechanical solidarity’ of the nation in question  
4. If celebrities are known through the media, then their deaths tend to be mourned through the media  
Personal me memory  
1. Personal memory or autobiography is linked to the development and history of media delivery systems  
2. How I remember ‘me’ is mediated from the moment I am born (if not before)  
Ceremonies 
1. Photography’s relation to personal memory is enhanced or subverted by more public practices such as 

memorial ceremonies or online social networking 

 

Facebook  
1. images are produced by an online collection of individuals who may or may not be networked to each 
other 
2. they are dormant memories ceaselessly streaming this data of ordinariness, there is repetition of 
memorable experiences 
Mobile phone users and memory 
1. Young people today have a different relationship to the family album  
2. They still select images that are produced and shared but this is not a one-stop shop but an-going 

process of managing impressions.  
3. The images on the phone are often viewed as transient But there is a desire to connect in placed, 

emotive and meaningful ways 
Family gallery 
1. Mobile phone users connect to communities and use their handset to network online and offline 
2. The identities they develop, perform and store up through co-present screenings of mobile photo 

albums in particular locations 
3. Place, being placed and being in the right place at the right time are integral to the mobile phone 

culture and practice 
4. It is a visual extension of a user’s personal sphere 

Women in the domestic sphere 
1. Memobilia – draws on the recent research of digital and mobile memories 

 

Feelings of phones 
1. The phone becomes a personal friend, lifeline and life world 
2. Able to document, record and archive epxierneces in ways that valuable before teenagers have a role 

in a capitalist economy 
3. They know that mobile phones are not simple communicators but are consoles of narrative 

connectivity and emerging nodes of creativity and digital art 
Memory 
1. For those how have grown up with mobile phones, memory is very tangible, physical and positioned in 

space 
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2. It is captured, archived, held, carried around with, played with, showed case, 
3. They link people together whilst being apart 
4. It is a guarantee of connection in (and to ) the dislocated social world of modernity 
5. Being and feeling connected in time and place 
Friends 
1. So a mobile phone connects a person to the world, but also to friends, parent, colleagues, peers 
Three themes 
1. Mobile phones allow for increasing narrowcasting and mycasting of events of personal and public 

significance across territorie 

 

Memory - Not my memory  
1. Images that are out of focus, too delayed, poorly constructed, accidental shot 
2. Images taken by others without their permission were often deleted  or where photos needed 

updating 
3. Archives of photo memories are built inside mobile phones 
4. There are clear decisions made about the personal, optical and ideological decisions about marketing 

the self 
Save memory 
1. If, as Berger argued in ways of seeing – photography embodies a way of seeing, then mobile phone 

memory cards embody a way of remembering that is also about forgetting 
Transfer memory 
1.  Clearing photos from a handset occurred once those are transfer to a more static device or uploaded 

to social networking sites or digital sharing sites 
2. Moblogging, is the term for publishing to a website or blog from a mobile phone or other handheld 

device.  
3. Memory – as mediated, networked and digital – and connected 

 

Remixing war on YouTube 
1. When considering the production of personal, collective, cultural and social memory, we need to 

embrace media  
2. For example, there is an explosion of first wedding dances on YouTube 
3. At one level these are personal, autobiographical and emotional But on another level they are 

collaborative, connective and creative 
4. They represent the hegemonic discourses of heterosexuality and marriage 
Events 
1. The boundaries between television and film have become blurred as past media events are remediated 

by amateur directors 
Corporations 
1. Media corporations are engaging in these two processes as much as media literate individuals 
2. It draws attention to the multi-directionality of memory  
3. It provides an arena for competitive memory where one  version of the past is seen to be arguing with 

another 
4. YouTube provides a platform for the production of separate but connected containers of events, 

memories and identifies and offers an ongoing transformation of collective memory as a mosaic of 
media 

 

YouTube 
1. YouTube contains millions of videos of archival media footage  
2. New deals with traditional broadcasters are constantly being signed so as to use the site to distribute 

the archival content for nostalgic audiences, But it also has to make a profit 
3. Alternative versions of history connect and disconnect with the concept of collective memory  
Mediating events 
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1. A nation’s success depends upon its promotion of a narrative that is socially constructed and invested 
in by its citizens 

2. Audiences reactions to and understandings of events of historical importance have been shaped by 
sanitizing language and images that give a less shocking view and produce a more manageable past 

3. Baudrillard caused controversy when he claimed that because we only saw the targeted, smart, clean 
bombing through a media-military complex of highlight sanitised television news it felt like the gulf war 
did not happen, Delivering a memory of convenience  

 

War on media 
1. War has become increasingly mediated and mediatised 
2. From  the first television war of Vietnam and Cambodia (1955-75) to the latest events covered by 

journalists in Iraq and Afghanistan  
3. We find collectively an overarching principal to mediating war 
4. What is called collective memory is not a remembering but a stipulating that this is important and this 

is the story about how it happened,  
5. Sometimes this is the broadcasters, but sometimes other images and archives can change the 

discourse about war(s).  

 
Remediating events 
Mash up 
1. Mash ups are common on YouTube which is not just about adding one part to another 
2. It forms a rupture of narrative by preplacing part of a dialogue with another 
3. The weighted memory of an original image is repositioned 
4. Collective memory is a version of the past and that YouTube houses artefacts that are also version of 

the past which are mashed up into something else to create more versions of the past 
Engaging memory 

1. Television news texts of the past can be actively selected, downloaded, edited and mashed up to form 
a political revisionist critique of news media 

2. The video makers are trying to get us to look longer at the television news texts and to engage more 
with the contents 

3. They expose the manufacturing of media events by re-manufacturing those media events 
4. It makes viewers look more closely and deeply at media texts in ways that the original broadcast would 

not have allowed (time, flow etc.)  
5. So the next time you upload a photo, or look at  an image from someone else – you can think about 

the relationship between media and memory  
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