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News 

What is News  

1. Grew out of gossip; special or troubling events:  births, marriages, deaths, disasters, crimes. 

2. News used to be things we needed to know about – information given to us.  

1. Now – news is something that is bought and sold; a commodity – which is reflective of our 

consumer society.  

2. It is not just about what we NEED to know 

3. But also what we WANT to know and are WILLING TO PURCHASE 

 

Branston and Stafford (p. 334):  ‘News is interesting new happenings as presented (or mediated) by news 

media’ 

But: 

1. Interesting to whom?  

2.  Mediated how and why?   

3. Is some news more valuable than other news? 

4. Do readers’ opinions shape news; or does news shape readers’ opinions?  

 

Why some news and not other 

Galtung and Ruge (1965):  news is structured rather than discovered 

1. News is still re-presented to quote Hall 

2. news stories are also put together, as a short segment or story.  

News is not all-encompassing or equal 

1. It is mediated, filtered and prioritised 

2. Told from certain ‘angles’ 

3. Always partial rather than whole 

News Stories  

1. Stories tend to be remodelled and repackaged 

2. The treatment a story receives throughout a day ensures that it is meaningful to different audience 

segments at different times 

3. News broadcasts try to create dramatic tension by focusing on conflicts, tragedies and spectacular 

events 

4. Important issues are simplified to binary dichotomies to provide the audience with a clear moral 

framework of right and wrong 
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Critical thinking about the news 

1. Recognising this allows us to think critically and academically about the news 

2. Helps us to acknowledge that news is not ‘the whole truth’  

 

Type of news stories 

Hard News 

1. Hard news tends to fall into two categories (often described as stories with important public 

implications) – 

1. Firstly seriousness,  - politics, economics, crime, war, disasters are considered serious topics, as 

well as law, science and technology 

2. Secondly Timeliness – stories that cover current events – the progress of a war, the results of a 

vote, the breaking out of a fire, a significant public statement, the rescuing of a kidnapped person, 

an economic report of note.  

 

 

Soft News 

• Soft news tends to fall into two categories – sometimes referred to as infotainment  (and were often 

associated more with femaleness) 

1. The least serious subjects – arts and entertainment, sports, lifestyles, human interest, and 

celebrities 

2. Not timely – there is no precipitating event triggering the story other than a reporter’s curiosity. 

Timely events happen in less serious subjects – sporting matches, celebrity misadventures, film 

releases, art exhibits 

 

But not always straightforward hard/soft news distinction.  

 

Types of News stories 

Newsworthiness 

1. How much is a story worth in relation to other stories 

2. Journalists use the ‘news values’ criteria in order to do this. 

Editorial values 

1. A set of core values by which the news industry regulates itself e.g. objectivity.  

2. All journalists and editors have values that are meant to guide them.  
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3. This notion of objectivity is something that journalists hold on to although everything is subjective 

and there is bias in everything.  

 

News Values 

1. Frequency – how close a story happens to the  moment of publication 

2. Threshold – the level the event must reach in terms of scale for it to stand out (sometimes 

described as magnitude).  

3. Unambiguity – the story should be clearly understood  

4. Meaningfulness – the story should be relevant to the readers’ frame of reference.  

5. Consonance   - the build up to an expected event (the Olympics) 

6. Unexpectedness  - how unpredictable an event is. The more extraordinary stories are likely to be 

selected. 

7. Continuity – A big story will remain in the news for days, weeks or sometimes even months (such 

as the economic crisis) 

8. Composition  - a story  may be selected because it helps balance the other stories. Balance 

between home/foreign; hard/soft news etc.  

9. Elite nations/people – elite nations: some places are covered more than others – often described 

as ethnocentricity. 

10. Human interest – news that has a  human focus 

11. - Negative – bad news usually contains more of the above criteria than good news.  

 

What is left out of news values 

Colonialism –.  

1.  I suggest that nations which have a past colonial relationship with the UK also tend to be focused 

on  

Procedures 

1. Procedurally there might be requirements for time limits for stories – which may limit which stories 

get picked up and how much detail can be communicated 

2. Journalists themselves have commented on the increasing pace of news production  

Resources-   

1. also there is the audience as the journalist and stories coming to attention because of new media 

(such as social networking, YouTube and Twitter).  

2. Staff may not have the resources for in-depth reporting, or even to find the news stories in the first 

place 
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Market driven news 

1. The competition from 24 hour rolling news outlets and the diversification into online media forms 

have led news providers to broadcast more commercially appealing products 

2. John Snow has claimed that the news are becoming trivialised in the name of profitability 

Market Segmentation 

1. Market segmentation research allows audiences to be identified by clusters of opinions, attitudes, 

beliefs, pastimes, consumer preferences 

Lifestyle of audience 

1. It has also been suggested that there is a reshaping and repackaging of the news to fit with the 

given marketing research criteria for a particular audience 

2. It is not a matter of news simply becoming entertaining to please audiences – particularly in 

relation to psychographic research (such as the new audience categories)  

3. Instead the news becomes located in terms of what are perceived to be beliefs, behaviours, 

attitudes and practices 

4. Hence, news is not something that is free standing depending on its news values, but is something 

that is challenged to fit a particular lifestyle 

 

Bias in News 

- The term bias is emotive 

- News producers often adopt a defensive position if their objectivity is questioned 

Groups may be represented unfavourably 

1. There are groups who may be represented unfavourabley in the media 

2. It has been suggested that television news is biased towards the status quo 

Who are chosen to be experts 

1. Often it is official bodies that are used as experts on the news.  

2. The government official response to an issue or the opinion of politicians may be important in 

establishing definitions 

3. To provide authoritative comments on issues with which they are directly concerned  

Ideologies/myths to explain the broader significance of stories 

1. Myths and ideology – are present in news –  

2. There might be myths about communities, family, tradition, and these (often stereotypes) 

underpin news stories  

3. These provide the organising frame that influences the construction of news items and naturalises 

the concepts which are socially, politically and historically specific 
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4. Foucault refers to discourses – how certain ways of talking about something becomes the 

accepted way of viewing something at a particular point in time (similar to the discredited concept 

of memes).  

Symbolism  

1. There is much symbolism used on television news 

2. For example, the houses of parliament – or chimes of Big Ben establish a sense of authority  

3. There is also a difference between the institutional voice and the accessed voice 

4. The institutional voice is the idea that the person/presenter/interviewer speaks on behalf of the 

news programme or organisation 

5. The accessed voice indicates that the person interviewed has been accessed by the news 

organisation   

 

Dominant/Preferred readings 

1. The reports may use particular words and pictures to encourage us to side with one particular 

viewpoint 

2. Any news item is a constructed message – composed of signs and codes which are organised into a 

statement about events 

Baudrillard 

1. Baudrillard highlights how the media can become our reality and that the way the news is 

constructed might be the only actual experience we have of something 

2. Therefore, proponents of Baudrillardian ideas suggest that the news replaces our reality (unless 

we have personal knowledge or experience of the item being reported upon) 

 

Sensational news 

1. The word sensational when applied to news often has negative associations 

2. Most analysts and critics agree that the emotional impact of a story or its presentation is 

important  

3. To decide whether or not it is given space, time or where it is placed 

4. Sensational news suggests that the topics covered are very similar to those that evolutionary 

psychology identifies as having influenced the success of human in evolutionary terms 

5. These include – altruism, reputation, cheater detection, violence, reproductive strategies, 

treatment of offspring 

6. Stories about animal attacks, deadly parasites – threats to human existence  
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Blogging and news  values 

1. Weblogs – are websites on which posts are organised in reverse chronological order 

2. Blogging is cumulative – where bloggers share thoughts, feelings and opinions 

3. The relationship between blogging and journalism is a tense one 

4. Although more journalists are participating in blogging (j-blogs) 

5. Wall (2004) suggests that black market journalism opens up possibilities for challenging the 

dominant mainstream model 

6.  particularly in countries where there is less press freedom 

Private/public blurring 

1. Blogs are both private and public 

2. A mixture of different media which allows readers to reconstruct narratives about their lives 

3. j-blogs allow journalists to air grievances, exchange views and reaffirm news values but they may 

harm their professional status if they violate neutrality and objectivity  

Twitter 

1. As well as blogs we have twitter and other so called new media which are sources of news and 

other social media 

2. These are becoming increasingly important – some people only get news through online  means or 

through social media only.  

3. There are also other sources of information online such as Buzzfeed and numerous others who 

now employ journalists. 

4. There is also fake news !  

 

 


