
Student Notes Facebook, surveillance and power – You still need to do your OWN READING, finding 

your OWN SOURCES – these are brief notes and do not substitute your wider reading on topics.  

Autoethnography 
 

A research which draws on one’s own experience as an object of analysis. It 
seeks to systematically use personal experience to understand cultural 
experiences, relating these to theory.  

Content analysis  A method of textual analysis that has been applied to analysing media. Often 
data is coded in a quantitative manner. Media content is compared using 
standards or categories. It highlights how much of something occurs in media 
texts.  

Deductive  This is where you take a hypothesis (developed in theory) and apply that to a 
situation – this approach to the study of culture and media derives from a 
scientific approached that is associated with positivism.  It begins with an 
expected pattern that is tested against the observations.  

Discourse analysis  An approach to the analysis of talk and other forms of discourse that focus on 
the ways in which versions of reality are accomplished through language. In 
relation to media it is about how the media conveys information, focusing on 
the language of presentation – linguistic patterns, word and phrase selection. 

Empiricism  An approach which believes that evidence about the world does not depend 
on models or concepts  

Ethnography  Research method that entails immersion of the researcher into a community. 
When applied to social media, this has been described as digital ethnography 
or netnography.   

Focus groups Groups of people gathered together for an in-depth discussion about a topic 

Grounded theory  This aims to generate theory out of research data by achieving a close fit 
between the two. The analytic categories are grounded in the data and 
favours analysis over description, new categories over preconceived ideas. It 
involves the researcher in data analysis whilst collecting the data and this is 
used to inform and shape further data collection,  

Inductive  If you design your study from examining a real-world situation and then plan 
to develop an explanation for your observation, sometimes called exploratory 
research and often uses ethnographic type of methods. It starts with the 
observations (e.g. Instagram Images in relation to X) and theories are 
proposed as a result of the observations. Patterns and regularities are 
observed to generate theoretical considerations and ideas.  

Informed consent The provision of full information about the research project before gaining 
permission from people who are willing to take part in the research.  

Interviews Semi-structured interviews enable a flexible approach to be taken with the 
interview schedule. Interviews can also be structured or informal and 
unstructured. Once the interview is transcribed you then have to think about 
what the data is telling you and how you are going to analyse the data.  

Methodology  Methodology – research methods and the associated assumptions/theoretical 
stances  

Narrative analysis  An approach that focuses on the stories that people tell either about their 
lives, or events, or episodes. In relation to social media, this could focus on 
specific events.  

Phenomenology  A philosophy that is concerned with the question of how individuals make 
sense of the world around them.  

Positivism  A model of the research process which treats social facts as existing 
independently of the activities of both participants and researchers. The aim 



is to generate data which are valid, and reliable independently of the research 
setting.  

Questionnaire Questions that can be closed (fixed responses) or open ended questions 
(respondents can write their own responses)  

Semiotic analysis  The study of signs – that focuses on the connotations and deeper meanings. It 
is about uncovering the myths and deeper ideologies. The implications and 
meaning of a text or set of texts are analysed in relation to the messages that 
are being portrayed through these.  

Star study/celebrity 
study  

This is about focusing on a particular star or celebrity through a variety of 
texts and extra-textual discourses such as fan websites, chat shows, reviews 
etc.  

Textual analysis  An umbrella term that covers various methods of analysing texts 

Thematic Analysis  This identifies key themes and patterns in data – see Braun and Clarke in 
relation to thematic analysis see p.121 from Clarke, V. and Braun, V. (2013) 
Teaching Thematic Analysis. Psychologist. Vol. 26(2), pp. 120-123. 

 


