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Geopolitics and Identity MECS2033 

Geopolitics - What is it?  

1. Geopolitics is about shaping places and the effects of geography on international politics, 

international relations and us 

2. It is also about political behaviour through geography – such as political power in relation to land 

and climate, and natural resources. 

How does geopolitics relate to popular culture 

3. One word that is often associated with media/popular culture and geopolitics is that of propaganda 

4. The intentional use of media to generate public sentiments 

For example BBC world service 

1. This disseminates news around the world from a British perspective 

2. This service has been repeatedly jammed by the Chinese government to prevent an alternative 

(British) perspective being heard within its territory  

How does geopolitics relate to identity  

1. Processes of globalisation have heightened identity and the efforts to bolster place-based identity  

2. Possible identities might draw on numerous overlapping geographical definitions  

3. Culture is also produced and consumed in new places  

4. Identity has therefore moved to the forefront of both popular culture and geopolitics 

Popular Culture 

1. Popular culture also conveys information about places and originates in certain contexts to be 

consumed in others 

2. Geopolitics is about the assignment values to places, and constructs hierarchies of people and 

places that matter and those that do not 

Mediatisation of the world  

1. The mediatisation of the world is geopolitical as it occurs in ways that associate values and 

behaviours with various parts of the world 

2. For example, during the Regan administration -= there was a steady flow of anti-communist action 

films e.g. Red Dawn (1984)  

 

The networked self 

• Social media enables us to multiply ourselves  

1. Social media enables us to multiply ourselves - we can be in many places at once and affect many 

people who can also affect us - this intensifies social relations in the world 

2. The networked self refers to a person who has been distributed through space and time through 

the media technologies. 
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3. This means your body is enmeshed into an assemblage which stretches over great distances.  

4. Assmeblage = collection of heterogeneous things in relation with each other, that is more than the 

sum of its parts  

5. The networked self is about being within a sea of affects that shape our geopolitical views 

6. Some voices are heard more loudly than others e.g. influencers 

• Bubbles 

1. Our social networks tend towards bubble with few relationships leading out of the bubble 

 

Debates 

• Public sphere/Habermas 

1. The idea of the public sphere is linked to Habermas who argued that one must be a citizen and 

enter into an orderly debate, treating others as equals 

2. Social media blogs, and the internet have become a venue in which many of our civic debates do 

unfold 

3. There are positive and negative ideas about the impact of the online public sphere on our 

geopolitics.  

• Online public sphere (e.g. tweet to your MP) 

1. Some argue that the online public sphere is a good thing – enabling more people to participate - 

Breaking down the public/private binary  

2. However, clicktivism to vent anger doesn’t necessarily lead to political change 

3. Facebook, Twitter, YouTube, SnapChat – are corporate entities which need to make a profit  

 

Social Networks 

• Drive towards big data 

1. Social networks are more valuable for these companies if they include more people 

2. So there is a logic of bigness – in relation to social networks 

• Google predicts your search terms, current location via algorithms 

1. Google attempts to predict your search terms, based on your previous searches, current location, 

what other people have searched for.  

• Algorithms present in everyday life 

1. Algorithms try to present you with things in social media that you will be interested in 

2. Those who control the algorithm control what you see or don’t see in your social media bubble - so 

certain political views are shown in favour of others.  

• Who controls the algorithms?  

1. But of course – the algorithms are biased  
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2. Social media is full of outrage, and resentment and is undiplomatic 

 

Geopolitics and social media 

• Governments on social media 

1. There have been high level dsiputes between governments on Twitter and other social media,   

2. E.g. Trump sent the Iranian president a tweet in all capital letters – widely interpreted as 

threatening war 

3. Social media pushes people physically to do something E.g. who to vote for- but this also fosters 

animosity towards each other within countries 

4. Thus the networked self is complex and is always being reshaped by a range of influences 

5. Social media has made popular culture more fraught 

6. Sock puppets are social media accounts, frequently abusive in content, unlinked to the real user’s 

identity.  

 

Performative consumption  

• We make the content of social media 

1. We make the content of social media but that content is shaped and reworked by the platforms 

2. Some people, some social movements and governments compete to get their ideas to rise to the 

top.  

3. It is not just an online public sphere – but a way of shaping people’s sense of self.  

• Social media = way of shaping sense of self  

1. This intensifies social relations in the world =  

2. As already noted – we are shaped and rewired through these as well depending on who gets heard, 

though in social media  

 

Poststructuralism and Identity  

• Descartes (Cogito, Ergo, Sum) 

1. The famous saying, I think, therefore I am = the subject, is, was conceived as a singular, coherent, 

essence that existed over time 

• Freud = subconscious (id) as separate from conscious rational self (ego) 

1. Freud = saw the subconscious as separate from the rational self 

2. Which questioned the notion that there is a core central to us 

• The nomadic self – take various subject positions that reflect different roles/identities 

1. So when considering the role of identity the subject is generally considered fragmented or nomadic 
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2. The popular notion of a single self, as Descartes highlighted, is constituted through interactions of 

your biological self with various discourses 

3. The sense of identity – the notion of continuous self, is one that we can debate 

4. Our bodies come into different relations with discourses and different subject positions emerge 

5. And sometimes that is over a very short space of time – flipping back and forth between different 

subject positions.  

 

Dialogism  

• (Bakhtin) Dialogism = texts are always in dialogue with each other 

1. Dialogism is the idea that texts are always in dialogue with each other 

2. This is more than authors being influenced by one another 

3. It is about unidirectional influence – forwards through time 

4. Bakhtin – suggested that there is an essential self – glimpsed from outside ourselves 

• Our selves in dialogue with each other 

• Polyphony – multiple voices – our self through conflicting subject positions 

1. Self-consciousness is a matter of communications with oneself 

2. Bakhtin argues that there is no self without polyphony – 

3. Literally multiple voices – multiple viewpoints  

4. The notion that the self is constructed by processes through which collective identities are formed 

5. Which may be in interaction with others and then through technology  

• Heritage and Memory  

1. So heritage is important  

2. Elements of the past that have contemporary significance 

3. There are political debates about holidays – which should be celebrated and how (5th November)  

4. Heritage reflects power and identity  

5. Monuments  also compose narratives that relate to identity (Elgar, Queens and Kings etc.)  

• Geopolitics  

1. Geopolitics, plays out in films, television and social media – including ideas that draw from other 

ideas (dialogue) and also heritage.  

2. It is about who we are and what other people are like  

1. And how this relates to identities.  

3. Popular Culture that highlights these include such films/programmes as Star Trek, Star Wars, 

Homeland, Captain America. 

 


