
MECS1000: Advertising and Persuasive Communication Seminar  

Watch the video about Fred Perry https://youtu.be/YUxTAnI33uY (10.20) 
Questions relating to the video:  
1. What symbolic associations are there with Fred Perry?  
 
2. Is there a sense of edginess or cool culture?  
 
3. What are the links with music that are mentioned? 

 
 

4. What are they trying to convey by noting Fred Perry as a fan based brand?  
 
 

5. Are people looking for authenticity in relation to products?  
 
 

 

How ads work on the Internet: https://youtu.be/8KYugpMDXAE (7.25)  
1. How are we being tracked by advertisers online?  
 
2. What is a data trail?  
 
 
3. How do loyalty cards offline work in relation to online advertising?  
 
 
4. What advertising online has got it just right for you?  

 
 

5. What advertising online has got it entirely wrong for you? 
 

 

 

In groups discuss how you could apply ethos, logos and pathos to two of the following 
controversial issues (or one depending on time)  

1. The arguments for or against euthanasia  
2. Using animals for medical research should/not be continued 
3. There should be not be any advertising surrounding programmes aimed at children 
4. Music which glorifies violence towards women should/not be banned 
5. Cosmetic surgery should/not be outlawed 
6. Beauty contests should/not be banned 
7. Veganism is/not the key to solving Climate Change 
8. Terrorism can/cannot be justified 
9. Any other debate/controversial issue that you can persuade your group to focus on 

 

Once you have completed this, then discuss how you could use ethos, logos and pathos in your 
application for the following job. (This is one that I advertised a few years ago).  

https://youtu.be/YUxTAnI33uY
https://youtu.be/8KYugpMDXAE


Research Assistant 
Department: Institute of Humanities and Creative Arts 
Hours: 12 hours per week  
Start Date: As soon as possible 
Duration: 3 months 
Responsible to: Dr. Barbara Mitra 
Interview date: To be confirmed 
 
Overview 
The Research Assistant will be responsible for identifying demand for educational films on 
specific topics. Currently there is demand for creative writing materials but the research 
assistant will need to investigate specific details of materials demanded.  
 
The research assistant will research existing and potential distribution opportunities, identifying 
current products on the market and exploring how these are produced and distributed. The 
Research Assistant will be expected to be involved in all aspects of investigating these film 
resources and also for obtaining preliminary information and quotes from commercial film 
production companies.  
 
Background 
This project arises from staff interest in making films for educational purposes and is funded by a 
Knowledge Transfer grant.  
 
Main duties 
1. Investigate the needs in the market place for educational films in terms of topics, quality and 

price through the use of phone interviews and focus groups.   
2. Identify demand and gaps regarding educational films 
3. Investigate the new Creative and Media Diploma curriculum and identify whether there is 

potential to create  relevant materials  
4. Explore existing distribution channels and evaluate alternative options 
5. Communicate with external film production companies 
6. Produce a final report to summarise the findings.  
 
Person Specification 
Essential 
1. Systematic and organised approach to work 
2. Ability to work independently  
3. First degree in Media and Cultural Studies or Sociology or Film Studies 
4. Good Communication skills 
5. Good Interpersonal skills 
6. Good research skills 
 
Desirable 

1. Good knowledge of educational settings 
2. Good report writing skills 
3. Good knowledge of films made in the Institute of Humanities and Creative Arts 

 


