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You still need to do your OWN READING, finding your OWN SOURCES – these are brief notes and do not substitute 

your wider reading on topics and you cannot quote from these notes in assignments. The reference list on the last 

PowerPoint slide are a good place to start your own reading and/or the class resources list. 

Audience research  

1. This is about what happens when individuals, families, communities engage with media texts and 

technologies.  

2. Most seek to analyse how media audiences are effected by pre-existing media meanings  

3. Others focus on more active roles in the selection, use and creation of media  

US Empirical traditions of audience research  

First half of the 20th century initiated this research Presented a hypodermic syringe model, Where messages are 

automatically injected into a passive audience.   

 

Effects research  

1. This type of research attempts to measure the impact of the media Often focusing on political propaganda 

And anxieties of negative impacts of media on individual behaviour.  

Bobo dolls and short term behavioural effects 

2. The impact on children has been of particular concern.  

3. The most well-known experiment is the Bobo doll experiment by Bandura Influenced by social learning 

theory, which focuses on the capacity of individuals to develop behaviours through their observation of 

others. 

4.  Three experimental groups of young children were exposed to an individual violently attacking an inflatable 

bobo doll. 

5. The first group was performed by an adult in the same room, whereas two groups viewed this on television. 

6. The groups were subjected to aggression arousal (being refused permission to play with toys) and then 

placed in a room with toys including a bobo doll and mallet 

Results 

7. All groups exhibited higher levels of aggression than the control group (1 group) 

8. Bandura claimed to have demonstrated that not only children had exhibited social learning  But this was 

concentrated when viewed on television  

9. However - Lab experiments are artificial 

10. There is a conceptual difference between attacking a fellow human and a doll 
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11. The lab experiments measure short term effects but not longer term effects. 

 

Long-term cultivation effects 

1. Others focus on longer-term impact of media use on attitudes and outlook.  

2. Gerbner argues that television dominates the symbolic environment of those who view it, Helps form 

understandings of the world 

3. Gerbner noted that television was dominated by crime and violence and sought to assess long term impact.  

Studies 

1. In the 70 surveys were conducted about television viewing and perceptions of crime and violence.  

2. The studies found that heavy viewers were more likely to respond with TV answers – bleaker and more 

violent views of society  

3. Gerbner found that heavy television viewing cultivates a fearful attitude to the world 

Methodological problems 

1. He did not prove that television was the cause of these attitudes, though, as a fearful outlook may contribute 

to what kind of television one watches or to watch a lot of television in the first place and other factors need 

to be taken into consideration.  

 

Limited effects and two-step flow 

1. The effects research type highlight a response-stimulus model of learning, A little similar to hypodermic 

syringe model.  

2. Research carried out on media and voting behaviour during a US presidential election found that exposure to 

newspaper and radio based political campaigning had little direct impact on audiences. 

3. The study involved repeated interviews with a panel of individuals and one-off interviews, with members of 

their local community, and concluded that political allegiances were more strongly influenced by religion, 

social class, family ties, local social networks rather than mass media 

4. Most displayed little knowledge of candidates and issues  

Media influence.  

1. The role of media, was limited to reinforcing existing political intentions, But media influence was not ruled 

out 

2. Media coverage and campaigns could have some influence on some people  

3. These people would then pass on their opinions to others – thus there is also indirect influence 
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4. Researchers call this two-step flow – with opinion leaders influencing others (this has been applied to Twitter 

and influencers)  

 

Uses and Gratifications 

1. This approach focuses on the uses and gratifications approach to understand how audiences select and 

utilise media for their own purposes.  

2. it is about what people do with the media, rather than what the media does with people  

3. Katz et al. identified 14 needs under five different categories. 

4. McQuail identified four main categories:- 

McQuail: Uses and gratifications categories 

1. Diversion – short term escape or emotional release, enabling suspension of everyday routines and problems 

2. Personal relationships – a substitute for face-to-face social companionship – a facilitator of relationships or a 

source of community belonging.  

3. Personal identity – a resource for the development or reinforcement of personal values, meanings and a 

sense of one’s place in the world.  

4. Surveillance – source of knowledge, information and engagement with the world.  

Unresolved questions 

1. The extent to which particular kinds of content or medium are differently suited to particular needs 

2. These uses and gratifications have been expanded to include social media.  

 

Influential  

1. Both uses and gratifications and two step flow remain influential E.g. digital consumption of media is filtered 

through our social networks on Facebook, Twitter etc. (two step flow)  

2. But both are problematic 

 Two step flow - Issues 

1. Lazarsfeld research was based on media influence on voting behaviour.  

2. Other research highlighted strong relationship between newspaper coverage and political issues.  

3. Lazarsfeld was unable to provide understanding of long term influences which might be important 

4. Also, as some argue that local communities are less important, social class is more fragile and religious 

participation less universal that these may be less important, Leaving the way open for media to have more 

influence 
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5. Uses and gratifications assumes that individuals have a clear rationale for media consumption.  

1. The reliance of researchers on surveys may exaggerate rational active choices as People don’t like admitting 

to being mindless couch potatoes.   

 

Encoding, decoding and preferred readings  

1. Stuart Hall – focuses on the encoding of meaning into media texts by producers 

2. The discursive form of the message has a privileged position in the communicative exchange 

3. Hall – neo-Marxist thinker influenced by Gramsci 

4. Hall argued these encoded meanings have the institutional political/ideological order imprinted in them and 

liable to reinforce the dominant order by reinforcing dominant or hegemonic ideas 

Influence 

1. Hall argues that audience responses to media are related to socio-economic contexts: Three responses 

Three responses 

1. The Dominant hegemonic position – refers to audience interpretations, in line with meaning encoded into 

the text, and thus with the dominant cultural order 

2. The negotiated position refers to acceptance of overall view encoded into a text but disagreement with 

specifies.  

3. The oppositional position occurs when the preferred meaning is identified and rejected by audience 

members. 

 

Social context and differential readings 

1. Thus the meanings of texts was important  

2. The real or ultimate meaning of the message  

 

Limitations  

1. The model seems to attempt simultaneously to classify both  

- The extent to which an audience accepts the coding of a particular media text and 

- The positioning of the audience’s response to vis-à-vis broader dominant meaning systems. 

2. The implication is that preferred meaning of media content automatically embodies broader dominant 

understandings of the world 
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3. Assumes the dominant understanding and preferred meaning are the same 

4. But what about oppositional readings – are these the preferred meanings (broader dominant 

understandings) or are these oppositional in relation to capitalist ideology?  

Inflexible but ideological role  

1. Hall’s model is inflexible and Doesn’t account for a range of responses to different media texts 

 

Audiences as producers of meaning 

Fixed meanings?  

1. Contrary to Hall’s semiology-derived model  

- meaning is produced by consumers themselves in their interaction with texts 

Guerrilla Warfare 

1. Fiske draws on de Certeau’s notion of cultural guerrilla warfare – To describe how consumers refuse to 

submit to powerful structuring forces 

2. Forces of homogenising power are met with ongoing grassroots cultural resistance.  

3. Fiske argues it is a refusal of commodification – and asserts one’s right to make one’s own culture   

 

Production and consumption  

1. Jenkins suggests that distinction between production and consumption are blurring 

2. Increasingly theorists have sought to capture this apparent merging of production and consumption through 

the use of terms, such As a producer or produsage, prosumer. 

Social media 

1. We are able to create, distribute or share content via blogs, social media, YouTube etc.  

2. Ethnographic work on the uses of iPod by Michael Bull – focuses on the ability to have One’s entire hand-

picked music collection on instant demand wherever one wants it. YouTube, Twitter, Instagram have all been 

analysed in relation to audience research.  

 


