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You still need to do your OWN READING, finding your OWN SOURCES – these are brief notes and do 

not substitute your wider reading on topics and you cannot quote from these notes in assignments. 

The reference list on the last PowerPoint slide are a good place to start your own reading and/or the 

class resources list. 

Goffman and Performance 

1. Performance is all about the expression that someone gives to others 

• Puts on a show for the benefit of others 

• A performance is all the activity of a given participant on a given occasion which serves to 

influence in any way any of the other participants.  

• Who are you performing for – audience, observers and of course those on Facebook, 

Instagram or other social media.  

Front – for others 

• Front is the part of an individual’s performance which can be seen – front of stage. E.g. looks, 

posture, clothing, facial experience, looks, bodily gestures  etc. all feed into the front 

• Q: What is back stage (when no audience is present)  

Manner – how someone performs  

1. This is what tells about how that person performs such as a meek, apologetic manner or 

aggressive manner etc.  

2. There are different ways that people perform depending on their contexts and situations 

Goffman continued  

1. At one extreme, the performer is convinced by their own act and appearance and manner 

may contradict each other 

2. And of course – one can pretend to be listening to their lecturer whilst actually thinking about 

something totally different.  

 

How to Apply Goffman to social media.  

Facebook  

1. People may act differently in something like Facebook instead of anonymous settings 

Postings 

1. Our messages and posts may be more deliberate than spontaneous 

2. Even a private chat session or email – may be exchanged and leaked to others 

3. Communications can be subpoenaed or hacked into and with our private being shown 

(vloggers consciously do this) for all to see.  
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4. Therefore, the front and back stage perhaps collapsing 

Self-presentation  

1. Social presence and self-presentation are key concepts – being seen and seeing 

2. Goffman – people present and idealised their character rather than presenting an authentic 

version of themselves.   

Impression management on social media 

1. This is the effort to control information to influence impressions made about ourselves to 

promote favourable impressions  

Front and back stage 

1. The audience are more heterogeneous than might have happened in the offline world 

2. Performers may be less inhibited because the audience is not co-present 

3. There are no social cues that might constrain performance 

4. Emoticons do not give the subtlety of expression in relation to posts 

 

Cyberbullying  

1. Cyberbullying is complex and depends on the context and  

2. It can be peer group but it can also be random  

3. Some key terms include cyber bullying, cyber aggression, harassment   

4. One question is whether people recognise they have been the target of any of these or 

recognise their own participation in these 

Definitions 

1. six criteria for cyberbullying  

2. Cyber aggression against peer group; against the vulnerable people (e.g. homeless); Random 

cyber aggression; against group; against celebrities; Cyber aggression in the workplace  

1. Implications 

1. Whilst it is difficult to note the direct cause and effect, the fact that people spend so long on 

social media may make it harder to ignore.   

 

The carnival 

1. Bakhtin’s concept of the carnival derives from the notions of medieval carnival as a place in 

which all rules, inhibitions, restrictions and regulations are suspended and forms of hierarchy 

are also suspened  

2. Everything is permitted – in the carnival and is marked by displays of excess and 

grotesqueness 
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3. Rank and status is abolished during the carnival and everyone is equal 

Rituals 

1. he carnival Challenges structure and order of everyday life 

2. The carnival allows ordinary people to lampoon figures of authority associated with the 

church and the state 

3. It involved a temporary reversal of the order of power enacted through games, rituals, 

mockeries, profanities 

Social media 

1. Social media has been analysed in relation to these ideas from Bakhtin.  

2. Particularly the language and memes that people use to interact on social media where, in 

some spaces, the carnivalesque language use has been employed in social media texts  

3. Social media becomes an extended space for transgressing boundaries 

Resistance 

1. Employs internet memes – artful images, texts, slogans, videos have all been analysed in 

relation to Carnivalesque.  

 

Social comparison theory  

1. As there has been an explosion in social media use 

2. There has also been an interest in social comparison theory  

Social comparison theory  

3. Upward comparison is when you consider others to be better than oneself 

4. And downward comparison is when you consider others to be worse than yourself.  

5. This also relates to images on social media but also a whole host of qualities that relate to 

those we consider better/worse than oneself.  

6. Body dissatisfaction occurs in relation to upward social comparison.  

Eating disorders 

2. There has been much research relating to eating disorders – but social media can also be 

positive, with positive messages and self-esteem not based on how one looks.   

 

Para-social relationship in social media 

1. Social media also enables personal interactions with fans and followers 

2. In similar ways to how they interact with families and friends which can also lead to greater 

social comparison  

Groups 
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1. Groups sometimes develop a sense of themselves as a group with a shared sense of group 

identity, thus fostering in-group norms and boundaries 

Roles 

1.  The roles that people play are important 

2. The lurker – is the person who reads but never posts 

YouTube 

1. YouTubers might have millions of followers and subscribers 

2. The para-social relationships is the illusion of having an enduring, personal relationship with a 

media personality such as a vlogger or Instagrammer.  

3. Creating feelings of intimacy, similarity, closeness and may enhance social comparisons of all 

sorts.  

 

Social Media Power 

1. Social media users create information networks through which their friendship and 

professional connections  

News 

1. Social media users can contribute to new spaces for political commentary  

2. But mainstream media organisation make use of newer platforms as well and journalists blog 

and tweet and adapt personal platforms for professional purposes – blurring social media in 

journalist reporting. 

3. E.g. Facebook’s push in 2015 to host news content from major titles 

4. E.g. To promote factual content – WHO has joined TikTok  as well  

Misinformation 

1. There’s a strand of social thought called contagion theory which looks at how ideas, and at 

times, irrational behaviour are spread in a group 

2. Social networks play on this by generating emotional reactions to content 

3. Facebook invites you to respond to a post with a like, love, anger, amazement, laughter or 

crying emoji.   

 


