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You still need to do your OWN READING, finding your OWN SOURCES – these are brief notes and do 

not substitute your wider reading on topics and you cannot quote from these notes in assignments. 

The reference list on the last PowerPoint slide are a good place to start your own reading and/or the 

class resources list. 

New Media and non western countries 

• A wave of protest swept the Arab world in 2011 

• Rulers were brought down in Tunisia and Egypt and there were struggles in other countries including 

Bahrain, Libya, Syria and Yemen 

• In these – new media and old media reinforced each other 

• New media, is therefore understood as part of a wider information arena 

• Where new and old media form complex interrelationships  

• And suggest that revolutions and protests have been happening for centuries without being updated 

in real time on twitter 

• Social media allows activists on the ground to disseminate information about protests in real time.  

Analysing Arab Spring 

• The hundreds of thousands of people who made the Egyptian revolution did not necessarily learn 

about it via Twitter or Facebook,But may have seen it on Al-Jazeera or via face to face 

communication  

New media and revolutions in non western societies 

• A 2010 report Blogs and Bullets proposed five levels at which new media might affect political 

conflict 

- Individual attitudes and behaviour 

a. New media may foster different attitudes from those not exposed to new media 

- Societal connections and divides 

a. Some suggest that new media promoted political and social polarisation   

- Collective action  

a. New media was being used to organise and sustain protests during the Arab uprisings,  

b. Some activists note that Egyptian activists had coordinated for years via online tools 

c. Hand written documents and face to face communication were also important 

d. Knowledge transfer in cafes, street corners, newspaper vendors  

e. Twitter may have influenced Al-Jazeera coverage – where staff monitored new media 

throughout the crises, But traditional media was needed 

- Regime representation  
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a. Governments used a wide range of western technologies to help monitor and control  Internet 

use.They respond and anticipate the use of the Internet  

- International attention 

a. Social media such as Twitter connected Western and Arab individuals to participants, Bringing 

unique and unfiltered content 

b. The links though, between the local and international were indirect 

c. Journalists relied on new media to feed into traditional media. 

 

Slide 4: Mobile phone usage in Africa 

• There has been rapid mobile phone usage in Africa 

• Home to over 346 million mobile phone subscribers by 2017  

• Kenya, ranked 38th with 28 M phones 2013. 

• Mobile phone operators have been giving free access to sites such as Wikipedia to entice 

customers.16% of respondents, though, said they used the phones to browse the internet  

• The real breakthrough in the Kenyan market has been in people’s ability to receive and send money – 

more than 2/3rds doing so by phone 

Sharing phones 

• Sharing phones between family members and friends is common 

• In every income bracket, one study found that there was some level of mobile phone ownership – 

including the poorest members of society  

• Once ownership of a phone reaches a certain threshold, additional mobile phones decrease the need 

for sharing  

 

Television in India 

• The deregulation and liberation of broadcasting and telecommunications sector in the 1990s in India, 

Led to the opening up of the television market in India 

• Before 1991 there was only one state controlled television – Doordarshan 

• By 2002 there were about a hundred channels with more than 20 national, regional and joint 

ventures with international broadcasters 

• By 2010 there were over 500 TV Satellite television channels broadcasting in India including 

• As of July 2012 India had about 35 million Dish TV subscribers 

• India has the most competitive direct broadcast satellite marker with operators vying for more than 

135 million TV homes.  



3 
 

• India overtook the US as the world’s largest direct broadcast satellite market (2012)  

• By 2015 India moved from analog to digital systems with analogue being switched off in 2012 in Delhi 

and Mumbai  

TV as Luxury! 

History 

• Television sets were introduced in Delhi and a studio transmitter installed in 1959.  

• The objectives were education and social development and nitial programmes targeted communities 

of farmers and later teachers to train them to teach science in schools 

• Entertainment television in the form of cinema films was introduced when the number of television 

sets increased among the growing middle classes 

• Entertainment took off in Delhi and then other major cities (where transmitters were installed after 

the success of the Delhi programme)  

• Commercial breaks were introduced in 1976 

Satellite 

• When satellite television was first beamed from Hong Kong into Indian in the 1990s, there were 

protests by nationalists and left leaning politicians 

• The promotion of India as a Hindu state with one national culture and religion was ideology of Hindu 

fundamentalism 

 

Cultural Invasion 

Villages – 1980s television 

• A large proportion of people still live in Indian villages 

• Television is seen as modern and people spent their savings on purchasing television sets. 

• The prestige that television enjoyed in the mid 1990s outweighed other media 

Ways of dressing/fashion 

• Television commercials and programmes in India promote ways of dressing and fashion 

• Many factors may influence style e.g. clothing worn by friends, peers and neighbours 

• Kellner (1995) suggests that television commercials teach people how to dress, look and 

consume  

• Miller (1992) noted how identification with television programmes in Trinidad often translated 

into direct copying of clothing 

• Understanding of our own selves is partly defined by the public response to a constructed 

exterior 
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Socially desirable 

Values influenced through television commercials 

• In India, values such as modernity, progressiveness and the west are transferred to the 

possession of certain products and brands 

• Identity becomes connected with continual consumption  

• Socially desirable values are influenced through television commercials 

• A distinct type of socially desirable value is conveyed through the distinct lack of servants on 

television commercials in India 

Contemporary India.  

1. India is also talked about in relation to the digital revolution and the mobile phone having been at 

the forefront of this.  

2. Currently there are 730.7 Million mobile phone users in India with the most number of mobile 

phones worldwide.  

                                   

China 

1. Over the past 30 years, media has become more open in China, Beginning with newspapers and then 

the internet, today newspapers, magazines, television stations, news websites all complete fiercely for 

audiences and advertising revenue 

2. There has been a growth in internet access and the web in China, With 384 million internet users – 

more than any other country  

3. The ruling party try to stop the any information that might inspire people to challenge the ruling party 

Information management 

1. Information management has become a source of serious friction in china and relations with US and 

other western countries 

2. In 2010, Google, reacting to cyber attacks originating in China, threatened to pull out of the country 

unless it was allowed to operate an unfiltered Chinese language search engine 

3. Google has only a 25-30% share of the search engine business in China 

4. The Chinese owned Baidu has been favoured by the government and most consumers, But google is 

strongly preferred by the members of the highly educated urban elite  

 

Control  
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1. By choosing to give up some degree of control over the media, the rulers of authoritarian countries 

like china make a trade-off. They gain the benefit of economic development 

2. They are also gambling that they will reap political benefits 

3. National leaders also use media as a watchdog to monitor the actions of subordinate officials 

4. To preserve its credibility – the government needs to release more information than previously.  

1. A free press can help earn international approval- But there are risks 

2. A freer press puts new demands on the government and What most worries party leaders – is the 

potential that a free information environment provides for organising a challenge to their rule  

 

Phones and politics  

1. Cell phones and the internet are useful for coordinating group action  

2. They provide anonymity to the organisers and facilitate two way compunction of many to many  

3. Chinese politicians are afraid that free flow of information through new media could threaten their 

rule 

4. It is worth considering another possibility  

5. That the internet might actually impede a successful revolutionary movement because venting online 

is a safer option than taking to the streets 

6. And the decentralised nature of online communication splinters movements instead of integrating 

them into effective revolutionary organisations 

7. But china’s leaders are too nervous to risk completely ceding control of information.  

 

China’s new creative strategy –  

1. China has admitted that their media industries were underperforming in comparison to other 

countries 

2. One of the key elements is soft power and cultural influence 

3. Soft power is embedded in iconic modern forms that demonstrate coolness and economic value 

4. For example, Korean cultural influence is illustrated by the success of its television drams, films and 

movies 

5. In China, soft power has become a key issue in form of its media, cultural and creative industries 

Film and TV 

1. China improved its film output over the past years – moving from 82 films in 1998 to 400 by 2007e.g. 

Time Raiders  

2. However, Hollywood and Hong Kong films also dominate the Chinese box office.  



6 
 

3. In 2016 there were collaborations with both America and also with Hong Kong in relation to films.  

 

Independent Production and the Changing media environment.  

1. In China all TV and radio production enterprises have to apply for a license – as well as film 

productions.  

2. The longest running Chinese game show Lucky 52, was produced by Qinxinran Media Organsiation.  

3. It was the first TV programme localised from an internationalised format 

4. In some cases, domestic companies share and join forces with international companies 

Animation  

1. IN recent years, animation has grown rapidly in China with more companies producing this.  

2. Often though, the animation sector is subject to government regulation, as well as 60% having to be 

domestically produced 

3. The result tends to be content that includes cute animals, magical spirits who educate children in 

relation to morality and patriotism 

 

Japan - Pokémon  

1. Since the launch of Nintendo console 15 years ago -= two million Pokémon games have been sold 

2. These took japan by storm in 2010 and America in 2011 

3. Pokémon also known as Pocket Monsters is a world of imaginary relations and endless consumption  

4. Entertainment through games, cards, cartoons, movies, books, phone app.  

5. A virtual universe inhabited by wild monsters that players seek to capture and domesticate to use as 

tools in capturing more monsters 

6. neoliberalism, techno-informationalism and migratory movements of the 21st century, Are eroding 

some of the traditional Japanese cultural values. Ideas such as get rich quick, gambling etc. 

materialism permeate 

Pokémon and values 

1. The game has been successful – as it enables bonds to be formed, around acquisitions, gift giving 

etc.Promising an alternative world of connectiveness which socialises children into A worldview of 

connectiveness, accumulation, competition, consumptions  

 

Pokémon in the west 

1. It was a commercial success and also highlights battles but also cooperative negotiations.  
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Interactivity and cooperation 

1. Each Pokemon is characterised by type – e.g. fire, water, grass – which informs game playing 

strategies.  

2. Communicating through Pokémon is similar to Jamesons’ notion of addictive capitalism - The 

addiction and rush to acquire is part of the pleasure 

Cuteness: Expanding the empire with imaginary kinship 

1. Cuteness speaks to all audiences 

2. Some argue that Japanese business focuses on video games, anime (animation) and manga (comic 

books)  

3. The market for these is more than the car industry from Japan  

 

Pikachu as a global icon 

1. The aspect of cuteness – 

2. This came with story versions of Pokémon – especially the animated cartoons, To attract girls to the 

market and mothers (who are vial in marketing of children’s entertainment in Japan) 

3. Pikachu – was 1 of 151 monsters in the original game 

Culture and capitalist ideology  

1. Cuteness is expanded and rearticulated in many of the narratives and games 

2. Representation can mimic capitalist ideology – people who are voluntary labourers, contract work 

for wages 

3. In an economic system built on exploitation  

The play logic goes global  

1. It also has a market sensibility – the value of trading cards.  

2. Pokémon is defined as the collapsibility/reversibility between  

3. Gifts and things/ Relations and acquisitions 

4. As well as inviting interpersonal relationships  

5. It is part of a market economy – where transactions and accumulation of things are important 

 


